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ABSTRACT
This report, the third in a series of four, describes

part of a national study commissioned by the Corporatien for Public
Broadcasting to investigate audience awareness of public television,
level of viewing, and reaction to programming and on-air fund
raising. Data collected from 1,083 randomly selected adults living in

.telephone~and-television households assessed satisfaction with

programming by both public and commercial television stations and
examined respondents' comments regarding the quantity and subject
matter of programming. In ad ion, a disca is provided of the
possibility for "mapping,"™ or delineating audiezée preferences for-
one type of programming which extend to other types of programming.
Appendixes include a descrlptlon of ;evaluation methodology and a copy
of the gquestionnaire used in the investigation.: (KS) N
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FQREWORD

® ) : " L

. During February 1976, a national survey was conducted to in-
vestigate public television awareness and viewing, and reac-
tions tq on-air fund-raising and programming. A description
of the c@onduct of that survey and an analysis of the results
have been organlzed ‘into four reports, each concentratlng on
one aspect of the 'stydy, as follows:

1. Awareness and'Viewing

2. On-air FundQRaising

3. Programming

4. Methodplogy

s
[5Y

All four reports are available from the Corporation for Public
Broadcasting, which commissioned the study. The  survey was
performed by Statistical Research, Inc. of Westfield, New,
Jersey. ' ‘ o

Because the investiga%?@h is based on a survey among a sample
of persons, rather than among all persons, the data are sub-
ject to,sampling errors. Moreover, survey results are ob- .-
tained through particular proceduresg%hlch are subject to non-
.sampling ernor's *that may be assooAat d with the type of sample .
selected, the use of telephone_houdseholds, the fact that not
all de31gn ted sample membersacooperated the questions tha
were asked, and sotforth. Thereféré, in interpreting these
data, the ‘should give full consideration to the methods
used to compile them. EFEach of the first three reports listed
above contains a brief methodologlcal appendix. The reader
is-also encouraged to review the more comprehen51ve report
devoted to methodology : s
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. PUBLIC TELEVISION SURVEY
FEBRUARY 1976
REPORT 3 - PROGRAMMING

A
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INTRODUCTION

This report is one of four descrlblng a nationwide study of
publlc television awareness and viewing, and reactions to on-
air fund -appeals and programming.

Purpose

The study was to investigate:
o -
- the level ofiawareness of public television
among the adult population of the United -
States as of early 1976;

- the Jevel of viewing of public television;

- reactions to on-air fund-raising by publlc
television statlons, ;

- reactions to current programming on tele-
vision in ‘general and public television
specifically;

- perception of gaps in programming that
people want to have filled;

- demographics of subsegments of the pdpula-
tion identified in terms of their degree
of involvement with public television.

Not all of these purposes were assigned equal priority: prime
emphasis was on awareness, yiewing, and fund-raising rather
than on programming. It was intended that the study provide
benchmark data agalnst which to track trends in PTV awareness
and viewing, and in. reactions to on-alr pledge campalgns, over
time. TFor that reason, the survey was conducted in February,
prior to Festival '76, to obtain‘a reading independent of the
special effects of the major promotlonal effort of the public
television year. : o



Procedures

Interviews were conducted by telephone with 1083 adults, 18
years of age or older, randomly selected from:among all adults
living in telephone and television households in the continen-
tal United States,.. In order to include both listed and un-
listed telephone households in their proper proportlon, a
random-digit dial sample was used

Appendix A provides a brief discussion of sampling procedures,

interviewer training and gupervision, and variability of sur-

vey results. These 1§§ﬂ€§ are reviewed in more detail in the
+.rth report ofl this series, on Methodology.

Appendix B contai a copy-of the guestionnaire.
i , .
The data which were collécted have been tabulated for many sub-
groups of the population: viewers and nonviewers of public
television, people who are aware of “their PTV channel unaided
and those whose awareness is at a lower.level or nonexistent,
those who have seen on-air fund-raising appeals and those who
"have not, viewers who report donations to PTV and viewers who
do not, people who hdve cable television and those who do not,
etc. Some of the tabulations are reported in these volumes. in
some detail; othe?s are touched’ upon; still others are not men-
tioned. All tabulations are available at the Corporatlon for

Public Broadcasting.

A1



3.

HIGHLIGHTS OF FINDINGS

Following are some seleoted ftndtngs from this national survey
on public television, conducted via teZephone’*ﬁtervtews in
February 1976. These results are disoussed in more detail

and are documented in the "Findings"” section of this report.

People express general satisfaction with total programming
on television and even greater satlsfactlon with PTV pro-

. gramming .

Viewers and nonviewers of PTV react with similar satisfac-
tion to total TV progfamming However, satisfaction with
publlc television programming increases with 1ncreasrng
commltment to PTV. .

When people are asked if there is too much, too, 6 little, or
. Just about enough of each of 15 types of programs on PTV : L,
. currently, "just about enough" is the most freduent response .
for 14 types. “The excéption/is nature and science programs,
of whi€h there is "too little. Other programs xhought to
be shown "too little" on PTV by a third or more “of the pPOpuU-
lation are: documentarles, advice and information programs,
movies, and chlldren s programs :
Publlc affairs and mlnorlty programs are least likely_to be
cited as deficient in quantity on PTV. However, a thi of
the black populatlon reports insufficient minority pro-
gramming. :

A

Sports, classical music and opera, and programs of inter
to minorities lead in ‘the proportion of people who sta
are shown "too much" on PTV. ,

When asked what kinds of programs they would liﬁev 0 see ﬁore
freguently on public television, people stress the arts/drama
category, particularly dramas/plays/novels and movies. TV
nonviewers tend more than v1ewers to request actlon/adven-
ture and situation comedies. PTV viewers tend more than-
nonviewers to request drama, documentaries, science and
health programming, public affairs, and, for past—week
viewers, classica mu81c/opera/dance The PTV viewer and
nonviewer,, then, may be exerting pressure in gpposite direc-
tions. 'The viewer seems to be expressing a nked to widen

the gap between public and commercial television by stress-
ing the cultural and public affaips functions of PTV. The
donviewer seems to suggest a narrdwing of the gap by urging
PTV to move closer to its commercial counterpart.

/-\
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“ DETAILED FINDINGS

Report 1 of tH@s series dealt with awareness and viewing of
~public television; report 2 related.to PTV fund-raising. , This
volume reports findings concerning programming. 'Y

Satiéfaction with Programming

People were asked to indicate their degree of satisfaction
' with television programming in general and, if they were
* . aware of their PTV channel, either unaided or aided, their
degree of satisfaction with public television programming.

“ Their reactions may be summarized as followe:
2

All Respgndents- Respondents Aware of PTV Channel

'Reaction T ALlTY AL TV PTV
Very satisfied - i15$‘ 1' 1u% . 25%
Somewhat satisfied ' 63 . , ' 83 47
‘Not at all 'satisfied | 20 ¢ | ) r 2y . 5

-+ No answer : PR 2 EPTI
Base . (1083) S (928) ' (§28)

\

It is apparent that a substantially hlgher degree of satisfaction

is reported with PTV p?ogrammlng than with TV in general. The
cohtrast,becomes even more pronounced if those who express no
oﬁlnlon are withdrawn from the base. To do so, hdwever, implies. {
that, the nonre§ponders would react SImllarly to résponders, and, -
in this situation, nonresponse may be more closely allled with
dissatisfaction with PTV programmlng, i.e., for some it may
represént a reluctance to admit distaste rather,than a lack of y
kftowledge or opinion. -
It mlght be antlclpated that people who view PTV would be par-
. ticularly dissatisfied with commercial TV, thereby explalnlng

their resort. to an alternative. The questlon sequence in this o o-
survey did not prov1de direct evidence on this: p01nt, since re-
spondents were asked thejr satisfaction with what is available

on TV as a whole, not on eommercial TV per se; their answer,
therefore, may well have ggken 1nto account the avallablllty of
public plus commercial programmlng It is not surprlslng, then,

to note that little difference exists between PTV viewers and
nhonviewers in their reaction to all TV programming. The pro-
portlon of "very satisfied" people . is*16 percent among non-

viewers of PTV, 17 percent among ever viewers, and 12 percent

among past-week viewers. - \ .

.’/\\/’
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r .
Degree of satisfaction With public television programming, how-
ever, is more clearly related to PTV viewing. The proportion
of "very satisfied" people in this ques stion is 10 percent! among
nonviewers, 27 percent aqeng ever viewers, and 34 percent among
past-week viewers. ; ‘ : - . ).

Whatever degree of. satisfaction or dissatisfaction was ex-
pressed toward TV in general and PTV in particular, a follow-
up question-was asked: "Could you tell me why you feel that

way?" The following summarizes the responses: Lo
‘ - ‘A1l Respondents- Reépondents Aware of PTV Channel
Reaction- ! All TV All TV PTV
One or more positive | _ ]
comments, 28% A 27% 4us
One or more negatiVe 7 ; .‘
comments 65 " 67 20 .
{ .
Noncommittal 14 13 ‘ 10
No answer o 5 . 5 - : 30
. - Base (1083) | (928) (928)

. ’ .
The optn-end questions, like the closed-end, elicit less favor-'
able and/ more unfavorable response in reference to TV as a
whole than to PTV. - .

SpelelC comments people make about geneYal television program-
ming may be summarized as fbllows:

. Positive
. —_— . .
- Enjoy TV/a program/program type/varlety 27% .
Other ’ W2
i - ‘. -
s Poor quality / : 27%
Excesgdive violence/sex, etc. ' 26
Dislike a program/program type - 13
'Need more variety : C12
Need more of a program/program type’ 5 .
Poor "scheduling . T 5, -
. Commercials ‘ 5
‘ Other o o 2INE
~ . . [ A
/ ¥
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L
With referepce to ﬁublic television, on the other hand, comments
include: :

Positive

Good programming/variety 28%
Good for children 10
Like a program/program type. 8
Educational 7
No advertising \ 1
Other 3 3
Negative
Not interesting 8%
Need more variety . 8
Dislike a program/program type’ 3
: . 3

Other

Both positive ‘and negative comments increase with closer com-
mitment to PTV. At least one positive comment is offered by

. 25 percent of nonviewers, 49 percent of eper viewers, 54 per-
cent of past-week viewers. At least one negative comment is
submitted by 12 percent of nonviewers, 20 percent of ever
viewers, 26 percent of past-week viewers.

yimit

Program T&pes: Quantity

People who are aware of thqir PTV channel were asked whether
there is too much, too little, or just about enough of each
of 15 types of programs off PTV currently. For every type of
Pprogramming except one, nature and science shows,: the pre-
dominant response is "just about enough."

A Chart 1 lists the program types, indicating the percent of
' people who report that each type is shown "too much" on PTV.
For the most part, only small proportions of the population
perceive an excess of programming of the typgs named. Sports
. . and classical music/opera, which are most ngQuently reported
to be shown "too much," are less likely to be so rated by
viewers than by nonviewers of public television. However,
viewers are at least ds prone as nonviewers to stdte that
minority programs are excessively brogrammed.

-~

Chart 2 shows the proportions of people who state there is
"too little" PTV programming of various types.- Nature and
.science programs are clearly perceived as the category most
underrepresented in PTV programming. Although there has- been
some discussion in the press recently about the dearth of
public affairs and minority programming on public television,
these are the areas least likely to be considered by the pub- .
lic as deficient in quantity.

Subgroups of the population, however, may differ in their pro-
gramming priorities. Blacks and others react to the program-
-ming questions much like whites. The only significant differ- ¢
ences occur on children's programs, where 40 percent of blacks
and 20\ percent of whites feel.there is too little programming,
and on minority programs, where 34 percent of blacks and 13

= percent of whites report insufficient programming.

‘ . , o 10 !
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Aruitoxt provided by Eic:

. } Typen of

Type of Program
v

Hportas

.
Classical munic and opera

£ of interest to
minorities

Progr

Situation comedies
Dramatic plays

Vartety shows

News and events discussjons

v
‘.

Contemporary music

Movies

Children's programs
Documentaries
National-gnd world newé
Advice and information

Local news

Nature and science

’

. a"E' B E‘_‘E 14 iy EAE

Chart 1 -

Programs Shown "Too Much" on Publice

Percentage of Population

Televinion

Percentage of PTV Viewer
K Subgroups

e d
18%

e
: 16

5

156

13

o
w

S

" Never ELver Past -Week

268 13% 176

P

- Base:

iTo be read:

Persons aware of PTV channel
wunaided or aided; however,
"no answers"” have been

eliminated: (9

28)

23 17 12 .
13 15 . 17
1 11 12
12 12 11
-
8 10 11
11 10 ’ B .
7 9 9
9 7 8
4 5 Ty
6 6 \
6 5 3
5 5 u
3 - u 5
3 7 1
(279) (247)  (402)

0f all people who have heard of their PTV channei, 18% state there is too much

sports programming on PTV; of channel-aware nonviewers, 26% report too much
programming of that type; etc. -

A
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Chart !
Typen of Programo Shown "Too Little” on Public Televinion

-

'

Percentage of 'V Viewer
Type of Program Percentage of Population subgroupr '
s N v Never bEver Paut Week
Nature and science ) NNENANENNRANARNNEENRNNNNN  50% w4se Hie 56%
Documentaries HNENHNESHHANKNERRAN a8 27 31 b
Advice and information llmmiunmmm 37 37 as 39
[ ’ N
Movies KANAENAHRR AN 36 31 35 39
\ :
Children's programs .- HYANEHHRNNNANNAHN 33 43 23 32
Var%',; shows ¢ NEANHNNENENRNRN 30 25 33 32
Classical music and opera"ﬂ HERERREHEHRRRER 29 24 24 33 )
. ) i
* Dramatic plays . : NNSNEENHNRNENEE 28 22 24 32
Contemporary music HENANENARENRER 28 , 26 29 28
Sports " AXNAERNNNNANAN 27 16 32 30 .
L 2 '
Situation comedies NEARRRRERRNAN 26 20 30 27
Local news NNRRRNNNHARHR 2 28 23 25
National and world news HERRNNARFANE 24 20 25 25
Programs of interest to - *
minorities HEHNRRERAHH ’ 22 27 19 21
News and events discussions , HAPNANRRAKR - 20 17 22 20
’ Base: Persons aware of PTV ~hannel ' .
unaided or aided; however,
"no answers" Have been
.eliminated: (928) (279) (247) (u402)

.
.

1o be read: Of all people who hdve heard of their PTV channel, 50% state there is too little
nature and science programming on PTV; of channel-aware nonviewers, 45% report

too little programming of that type; etc.

¥
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Program Tyges ' Mapplng

There 1is, fnequent speculatlon as to whether thg potentlal T e

}audlence for one type of programmlng duplicates audience ;flor = ¢

another type The "map".shown on.a subsquent page%pgov1df$§§

some insights on this issue..

ThlS %omputer"mapplng analys1s is bas=2d‘on the numbers of .
people who stated there is "too little” programmlng of each

type on PTV, and partlcularly on the extent to which people

who reported there is too 1i ttle cf.one type reported too

little of other’ types as well.:» Conseguently, where a program

type, stands alone, relatively few people ‘who cite that type

as underscheduled also cite other types. ‘Where two pﬂogram

types are closely positioned, horizontally or vertigcally or
both, there is a strong tendency .for people who state one

type 1s programmed too little to respond’ s1m11ar for the )
other type. (For a more detailed discussion of ing anal- "’

. ysis, see Appendix A.) )

An examlnatlon of the mapping suggests the following:

- People who state there are too few PTV pro- .
grams of special interest to minority groups S
tend to stand alone in an: audience segment of
~ their own.

K

} Slmllarly, sports enthus1asts constltute a
© fairly isolated segment. N
- : hs . }
- People who report insufficient coverage. of
natlonal and world news are likely-to react
in the same way on local news.

- People who indicate there is too little pro-
gramming of dogymentarles, nature and science, /’1

* and advice and- information are so closely as-
sociated that the computer has pos1tloned ,
them identically on the mab. , .

- Likewise, those who report too lityie clas--
sical music and opera and too few dramatic
plays are 1dentlcallyxggs;2fbned ,

- There appears to be a cluster, perhaps’an
" "entertainment”" cluster, at the r1ght of the
map which embraces those who perceive a ‘dearth
of classical music¢c and opera, contemporary
music, variety shows, aAnd situation comedy.
If the cluster is permitted to bulge slightly,
‘ it will also encompas# those who ask for more .

//// movies.

‘ n 13_' \ '
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Prograq#Types: uNeéd for More
v

Peop aware of their PTV channel were asked, "If you had your

- choige, what kinds of programs would you 11ke ta_see more of |,
* on gﬁbllc televisjon?" The following proportions of respondents
: whd—named any program type ed at least one. in these cate-
fies: i < :
. .
- Arts/drama i 60% S
° Ce 3 ) & ‘ . . — .
- Science/doctimentary 31
2  Public af®airs ' 18 ‘ - o
- Ch}idran's-programs"' Lé L < e
AT "~ Other i - b I
vChart,3 shows the specifit types of programs that people in-

dicated they would like to see in greater quantity‘on PTV.

The single most. frequently requested program type is dramas/
plays/novels (25 percent), closely followed by movies (22 per—
cent). . i

Nonviewers of public television are more,likely than viewers to
ask for more gction/adventure and situation comedies on-PTV,
whereas viewers are more likely to report a need for more drama,
gdocumentarles, science and health programming, publlc affairs,
and, 1p the case of past-week viewers, more cla531ca1 music/
opera/dance. It may be speculated that nonviewers seek to make
public television over into the image of commercial television,
while viewers seek to enhance those aspects of PTV which have
traditionally distinguished it from-commercial television.

A
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v ' Chart 3

4 , Typés of

B
. 1 .
- v . . *

ogqéms People Want tc-Sée More of on PTV:

e

S

[y

.Open-End

AR ] 12.

. ‘ ‘ : - Perceﬁtage'of PTV Viewer
Type: of Program Percentage of Population Subgrouvs
, - . - ' '~ Never Ever Past Week
oy , - - . x
. g /dyama : - . -
: : AN
D\, /plays/novels BHERFRRHHHEHE = 25% 148 28% 30%
'@ ies T -7 'HNNFERARNEE = .22 N 25 19 22
* R " [Y N -
»-Hu81cals/contemporar¥ music - HABHEHHN 16 - 15 17 17.
Classical music/opera/dance HEHEH a0 0 - | 7 T, 12
I N S - oo ' p -
. * Variety/specials™ * , - EEE, 7 - 10 - 7 6
i . v ) * > ]
Science/documentaries / ¥ ’ .
Nature/wildlife EHHEHEER .~ 15 ., { 13 17
Documentaries~ general . EHERENR I 7 .16 17 ,
“Science/health R HEHHEE 12 . 6 10 16
, S . T
~ ’ 5 - - /‘k
Public_affagifiife HHRHAHRHH 18 13 720 19
" ; g / . . g , R
-Childrén's programs. "o HEHHRHER 15 13. 13 15
Other . o
B , 4 3
Sports . HERHEHEHE 16 ) 18 18 14
r - v .7
Situation comedy HEPRREH CU1Yy - 19 14 1Y
Educational HEHHERH 14 12 11 16
Action/adventure HEHEH g 13 5. 9.
Ethnic - H 2 1 1 2 -
Home-oriented/crafts, etc. : 1 * 1 1
Other HBHERHARH 15 18 1y 15
Baée; Persons aware of PTV channel unaided
or aided, with "no answers" and "like .
PTV .as is" eliminated: (771) (191) (207) (373)

*' Less than % of 1 percent QT
Of all people who have heard of their PTV®channel, 25% tht to see more dramas.
on PTV; of channel-aware nonviewers, 1l4% want more dramﬁ, ete.

To be read:

ERIC - R

Aruitoxt provided by Eic:



- ~°_ APPENDIY A | "/
? . < METHODOLOGY =~ ' -

N
v

o
~Sample Design

‘The f1nd1ngs of th1s study of publlc teleyision awareness,
~ ‘fund-raising, and programmlng apply to ultab 18 years of
age or older, res1d1§g in telephone and television house~-

holds 'in the contrn tal United-States \ -

= -

Because of the importance of telephone households not llsted~
in current. telephone directories, th €. used for th1s

N study was a repllcated random sample of telephone umbers
based on nandom digit di llng /?"J.

»?

/

At lea t three attempts ere made, in various time periods,
to reach each telephone number in the predesignated sample.
When a Rousehold was contacted, at least four attempts. were
) . made to ‘interview the\person who was randomly selaegted from \',
b - among all adults living in the household Additional SR
- ' efforts, were made by speclally trained personnel to c¢onvert
initial.refusals into interviews. Of the predesignated
sample, 49 percent were found to be household residences.
Among household residences where contact was made, 1nter—
-views were completed in 76 percent . , . Py

"

Interv1ew Procedures ' .
_/ . e
Interv1ew1ng was conducted during February 1976 from the
Westfield, New Jersey, and Crystal Lake, Illinois, offices
of Statlstlcal Research, Inc. by hlghly trained ang.closely
. supervised interviegers. ‘Each interviewer received tutored
e instruction, extensivVe practlce and drill, and the experience
of several practice interviews. Interviewers were monitored
by supervisory personnel via special equipment which is used
~solely for training and supervisory purposes.

Varlablllty of Results

N\\\\vAll survey results are subject to variations or uncertaips- 3
ties that are a.function of (1) the fact that a partlculgrL
sample was selected and (2) the methods and procedures a3
adopted for the survey and the manner in wh1ch they were
carr1ed out.

/

Sampllng error, one of the two major sources of vari-
/// . ability, 1s the d1fference between the survey ‘result obtained
with the sample actually used, and the result that would be
obtained by an attempted complete survey of the population
conducted in the same manrer and with the same care.

% | 17
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" Mapping Analysis ' : o %‘ o /;

s . ) . \. |

In a survey based on a prebabllltv sample, such as was used
in this study, the risks or prob%bllltﬁes of sampling errpr
of various siZes gan be calculated in terms of stdﬂdard e
errors. Table A-1 ghpv1des standard errors E%gt apply to
proportions of people- who' responded in a partdicular manner
to questions in- this study, given the sample bagse. If all
adu~&s residing in telephone/telev1s1oh hoyseholds®¥ in the
contlnental Unlted&States were aked. prec1sely théégfm
question in: prec1sely the same mannerggs was the s ple,

probability is 95 percent that the prdportion givingya p
ticular response. would equal the samp proportlon plus ©

minus two standard errors. ’

. Y . ’ - ] ' J
. ‘Nonsampling error canhdt be measured as prec1sely, but
can only be estimated through methodological research studies
or on the basis of judgment. Sourtes of nonsampling error
1nc1ude exclusion of nontelephone hougseholds from the samp11ng
frame, failure to obtain response fr all predesignated
sample- ?embers, poBsible response error on th art bf respon-
dents, interviewer variabilityy coding and prOc%bsing errors.

~ 4

- These poss1b1e sources of error and efforts to minimize them,

£

as well as other methodolog1ca1 aspects of this study, are
discussed in more detail in the fourth report .of this series.

Included in the report is a mapping of program types. This
mapping is the final output of a computer program which.ad-

“wance$ through several stages, none of which is reproduced

here, but which may be briefly described.

_The basic data for the computer analys1s are the counts of ther
number of people who mentioned that each of 15 types of pro-

grams are shown "too little'" on public televisien., These

co nts, technlcally a "coincidence matrix," 1nd1cate the ex-
t to wh people respond "too little" to a s1ng1e program

\ype or toZEther types as well. . , .

Nl

From this bas¥c data matrlx ‘a ‘correlation’ matrlx 1s computed,

showing ‘corrélations of,response on each type to every othey

type of program. If types tgf\to be named by the same re

spondent, correlations wild9%*¥high; otherwise, the correla-

tions will be low. or even ne atf@e * §ince the mass of rela-

tlonzhgps among the program typeSWrepresented by the coinci-

~denc

mind to digest,. the computer compresses them into .-scales

These scales are the input to the mapplngs produced by the
computer. . .

d correlation matrices is béyond the ability of .the

~

"representing a pattern of interrelationships in two dimensions..
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The mapplng chart repvesents relative relationships betweL
program types. If types tend to be cited by the same people;
" and so are positively cofrrelated, they are close together
on the chart; if they are seldqQm-named by the same people
and therefore have lower or negative correlatldns, they will
be f her apart. It~<should be noted that there is no in-
" herent’ significance in pfacement to the right orileft, "rorth",
or "south"; the 51gniflce?ce of p051t10n1ng lies! lﬂ distance

between program types¥ ) Yo
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@ 952 PUBLIC TELEVISION AVARENESS STUDY: JANUARY-FEBRUARY 1976
. A :  POSTED INTRODUCTION K '

. - " -
. I. coop EVENING (MORNING/AFTERNOOM), THIS IS MRS, ANN CARTER, - I'M CALLING
YOU LONG DISTANCE IN CONNSCTION WITH A SPECIAL STUDY ON TELEVISION

VIEWING.- BUT FIRST LET ME VERIFY, IS THIS AREA .CODE AND THE
NUMBER IN' _STATZ 7 .
™~ .YES - ASK @.II - NO/- VERIFY NUMBER REACHED, TERMINATE, CIRCLE

- . ( 4-"VN" AS RESULT AND REDIA§ GORRECT NUMBER.
I

II. TIHANK XQ_- CAN YOU TELL ME PLEASE HOW MANY TELEVISION SETS YOu HAVE

‘ IN YOUR HOME? oy
~_ ONE OR MORE - CONTIKUE WITH Q.IIJ. NONE - TERMINATE AND RECORD -
O : . . . RESULT AS "SOTV"

ITI. Now, I NEED: TO SELECT ONE PERSON IN YOUR HOME TO. INTERVIEW ABOUT HIS
OR-HER TELEVISION VIEWING, IN_ORDER TO SELECT THIS PERSON I FIRST
NEED TO KNOW HQOW MANY PERSONS 18 YEARS OF AGE ORAOVFR ARE CURRENTLY
. ) LIVING IN YOUR HOME?,....DOES THAT INCLUDE YOURSELF? G4RCLE NUMBER
' ’ ON CRR CARD, IN SECTION BELOW ATTEMPT #6 LINE. '

IV, couLD YOU TELL ME HOW MANY OF THESE ARE MALES? RZCORD M's ON CRR CARD,
. BELO ATTEMPT #6. IF MALE CARD, CIRCLZ NUMBER IN RESVPONDENT SELECTOR
,\‘

SECTION TO CORRESPOND WITH NUMBER OF MALES.

. : ' . /
V. THEN THERE Is (ARE) FEMALE(S) AGE 18 OVER? /RECUORD F's ON CRR
CARD, BELOW ATTEMPT #G. IF FEMALE CARD, ClR "8SR IN RESPONDENT 4

SELLCTOR SECTION TO CORRESPOND WITH NUMBER OF FEMALES.
CHECH RANDOM WUMBER ABOYVE CIRCLED NUMBER IN RESPONDENT SELECTOR SEC”ION
TO0 DETERMINE FERSON TO BE INTERVIEWED. ,

‘ Vl.l THANK YOU VERY MUCH. THE PERSON'1I NESB T6§TNTERVIEW 18 ' '
' IF PERSON ON TELEPAONRE, GO TO Q.1 ON ESTIONNAIRE. OTHERWISE COLTIGUE

WITH. % . IS HE (sHE) AVAILABqu'Pw THAT 1 MIGHT SPEAK WITH HIM (HER).

YES - REINTRODUCE PURPOSE OF CALL AND GO TO Q.1.0N QUESTIONNAIRE
NO - ARRANGE CALLBACK VIA Q.VIA. i

VIA, Female: WHAT WOULD BE A CONVENIENT TIME N THE MORNING OR AFTEPNOON

HAT I MIGHT CALL BACK,TO SPEAK WITH HER? FOR WHOM SHOULD I ASK?
f female unavailable &urzng ay, state: VWE VILL TRY TO REACH HEP

SOME EVENING, Record "Evening'" in callback gection.

) . /
Male: WHAT WOULD BE A CONVENIENT TIME THAT I MIGHT CALL TO -
COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD I ASKY

Record M.Y: time, day, date and name on CRR card.

. 4 .
o« .
BN /7 CALLBACK
VII. Goop EVENING (MORNING/AFTERNOON), THIS IS MRS. ANN CARTER® MAY 1
SPEAK WITH MR./MISS/MRS, ) ; PLEASE? THANK YOU,

IF RESPONDENT COMES TO PHONE, CONTINUE WITH Q VIII.
IF RESPONDENI IS NOT AVAILABLE ASK Q.VIA.

‘4
“VIII, MR, /MISS/MRS. , 1'M CALLING YOU LONG DISTANCE IN CON-
NECTION WITH A SPECIAL STUDY ON TELEVISION VIEWING.

: 4 2D
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I o NO. IN|PTV:
PROJTCT £0632: PUPIIC TILIVISION | cemtan @ |arT's| mvr % f | VIE....o
AR RESS STILY:  FEBRUAY 176 | | ] - Noma. 13

[

FIRST COULU YQU TELL 1ie, PLEASE, VHAT CHARNILS YOU CAN RECEIVE ON YOUR TELE
VISION SET? *2fsk Ul AOSTRLI NS L_HA. IF SUVE ABOVE CH. 13 ASK: AND WHAT
ALOUT THE CAATLELS peTvoen M ARD 83, == THE UHF CHANNELS -- WHICH, IF’ "ANY,

UF THESE CHANNELS CAN YOU RECEIVEY
TAKE NOTE OF ANY PTV

CHANNELS . APPEAPIPG oN

Y

‘ CRR CARD.
AN Y o e l
i ‘ 1 N....2
1S THERE A PURLIC TELFVISION OR EDUCATIONAL TELEVISION STATION
IN YOUR AREA? Y....1
YES . 2 NO 2 : N....2
[ ’ . “ ‘ teee N T DK . o . 9
4 E;] v . o DX....[J] L
20 WRAT CHhtl&l 1S THAT? - 28, ACCORDING TO OUR INFORMATION, THE
RO T 1 PUBLIC TELEVISION STATION(S) It YOUR®
DON'T kncg ............. O i AREA IS(ARE) CHAMMEL(S)___ . "HAVE
ONLY Cit'S NQT ON TARD..[1§ || YOU EVER HEARD OF CHANNELTS) .
T 1+ CHARNLLS ON CARDY...[ L. gig‘L COYES..\eennn [J ask 2c
’ : A *
RECORD AUL CHARNELS MENTIONED ] NQ/DK----;i--[] » SKIP 0 Q7
BELGL . . Except ¥f 1 2 channels in 24 noty
b licted on Cif¢ard.--See postad
4 ‘ . scr1pt . ; R
QA _ Q2B Q?C CYFITLS ) gLECEPTION. T
CHALNELS] CHANNELS "RECEIVED 3
vuninn o | AIDED YFS NO DK EX - Ofat TA POCR DX
3 - i g T
o . T RET PO PRS- JU- 5 A l.a..2..... 3. W
o - [ PSRN S DR IR JUPUP Y AP 1..... 2.0 30u.n Boo...
S B IR ey e 2090, 1..... 200 K JPY "
o A 1 2...9.0 ... l..... 2ieeye3aa... Boveu
o _ I P D DR SRR T AR 1o....2..0...3..... booo.
N AN P celoai2.0.90. .. 1.....  J 3., Boon.. ,
' 5DO KOT USE| IF WONE RE- [GZE
LINE IF CHE| CE/VED, SXIP '
’ 4 LPIEARS 20 o7 L CBS.1..... 200en. 300... Booow.
' ) Fa
SLTT IR WNATL TV YL eI .rzr.'r'\:.le"-: '\O"/. .ﬁmz:xmzm.mzavmm;m, T 3
YESL..1 L NUST PR YES....1
pran, 227 Yrs on BG.....2 ! 2 9 1 2 3 4
1O....3 2R MO PIY.3 CBS 1 ? 3 4
L n (\1 ", u - .

KEPEAT Q2C FOQR AFPROPRIAYVE CHANNELG IN 2A/2B; IF MENRIOIED IN Q1 USE
TERACKCTRD FOTION FOR QEC.

2C,  CAM YOU PICLIVE (YOU SAID YOU RECLIVED) CHANNEL ____ ON YOUR TELE-
VISION SLT? :

REPEAT Q2D FOR ALL CHANNELS RECEIVED.

2D, vIoULD YOU4COH%IDER YOUR RECEPTIOH ON CHALNEL . . EXCELLEMNT, GOOR,
FAlR, 0 POOR

Z2E. WHAT ALOUT YOUR CES CHAMNEL - HOu'p YOU CONSIDER YOUR RECEPTION On
CBS EXCLLLENT, GOOD, FAIR, OR reon?

26 | .




3. HAVE YOU LVER WATCHED ANY PROGRAMS

. .o - NO...2 3B I
ON CIMANKEL ., THE PUBLIC TELE- YES...1 ASK 34 ) " 75 TZHN .
.VISION STATIONY . : 0 Q. 8
%A, HOW MUCH DOES THE OUALITY OF YOUR RECLPTION OF JCHANNEL _____ AFFECT 7
THE_AOUNT OF YOUR VILWING OF THE CHANNEL -= WOULD YOU SAY IT ¢
AFFECTS IT A GREAT DEAL ... ... 1 } ASK @ 37
SOMEWHAT* « + e evevvns ? )
, %§ NOT AT ALL..... 3 }‘ SKIP'TO Q.4
e 1) 9 T : ..

38, IN.WHAT WAY DOES 1T AFFECT THE AMOUNT OF YQUR VIEWING?

N -

2

»

4, THINKING ABOUT A TYPRICAL SEVEN DAY WEEK, INCLUBING SATURDAY'AND\SUNDAYV'
0 AROUT HOW KUCH TIME DO YOU SPEND WATCHING PUCLIC TELEVISION...WOULD YOU
SAY THAT IH A TYPICAL WEEK YQUQ...(BRACKETED PORTION) ’

5. THINKING ARGUT LAST WFLK: INCLUDIMG SATURDAY ANDUBUNDAY,:ABOUT HOW MUCH TIME
DID YOU SPEMD WATCHING PUBLIC TELEVISION, WOULD WMU SAY THAT YOU. ...

B . : Qu Qs
(DON'T) DIDN'T WATCH AT ALL-+v -+ <ovoennn Vileeee e ..1 - SKIP TO Q7 .
You (WATCHQED LESS THAN AN HOUR ’ :
(PER WEEK)eeoionunonn Cheteteet s aae s y 2
ABOUT_AN HOUR (PER V_IEEB() e e r e i 3..... e 3
2 0r 3.Hours (PER .wgrﬂé i teeeieaiaae e Beeeeenoens Yy - ASK Q6
OR MORE: THAN 3 HOURS (PER WEEK)«:eewceeeen. S5ecieniiie,b
DON'T KNOW. s . vevnnnansannsnennenaensnensnss Brnnennnns 6
6. CAN YOU TELL ME PLEASE; WHAT PROGRAMS T ’ PTV
YOU WATCHED ON PURLIC TELEVISION | PROG.
) LAST WEEK? ..., WHAT OTHER FUBLIC TELE— ! - YES
. VISIQN PROGRANS DID YOU WATCH LAST - , : 1.
WEEK?. . . WHAT OTHERS? PROBE UNTIL NO
"NO OTHERS™ ' : . 2 -

7. ARE THERE ANY CHILDREN UNDER 12 NO...2 SKIP TO
. . S, .1
VEARS OF AGE LIVING N YOUR HOME? YES...1 45K Q6 py. . .3 Q10
' ) , 0. vvvrro.s 2 ) SKIP
8, DO THEY (DOES HE/SHE) EVER WATCH N
PROGRAMS ON CHANNEL 7 ¥ES...1 ASk Q5 CANNOT REC.3 ¢ 70
9, vnAT PROGRAMS DO THEY N PTV] -
DOES HE7ng) WATCH ON YES
- CHAHNEL_ _?..+WHAT OTHERS? - -4 1
PROBE UNTIL "NO OTHEKS." < - NO™~
f ‘ _ . )
) —
10, NOW I'M GOING TO ASK YOU A FEW QUESTIONS ABOUT PUBLIC TELEVISION IN GENERAL.
THERE ARE MO RIGHT OR WRONG ANSWERS; WE ARE JUST INTERESTED IN WHAT YOU. .

CAM THINK OF v4,

NOW, WHAT DO THE WORDS "PUBLIC TELEVISION” OR "EDUCATIONAL TELEVISION” MEAN )
TO YOU?...PAUSE; unless volunteered also ask: HOW DOES PUBLIC TELEVISION

DIFFER FROM COMMERCIAL TELEVISION?

7

SPEC..]l P0SS..2  UNAWARF...3

11. IF WE THINK OF PUBLIC TELEVISION AS CHANNEL__ (A CHANNEL) WHERE THERE ARE
NO “COMMERCIALS, WHAT IS YOUR IMPRESSION AS TO WHERE PUBLIC TELEVISION
OBTAINS ITS FUNDS FOR OPERATION?..."ROBE: WHERE ELSE ou {
THINK PUBLIC TELEVISION OBTAINS ITS FUNDS FOR OPERATION? : e

LRIC T R — ==




. .‘ ‘ . N
\\\ v 17, PURLIC TELEVISION STATIONS (LIKE CHANHEL_ . ) SOMETINMGS MAKE APPEALS

On THE ALR FOR FINALCIAL-SUFFORT FROM THEIR VIIWERS. IIAVE YOU YES.. .1
[VER SEEM Of: HIARD, ON TV, All APPEAL FOR FUNDS TO SUPPORT THE NO.. .2
_ PUBLIC TILEVISI0i! STATION? , DK....9

13, HOW DO YOU FYEL ABROUT A PURLIC TELEVISION STAT ' ;
13. ) 1 13 UBLIC TELE I 10N APPEALING, ON THE AIR
PP FURDS FOR 135S SUPPORT?Z. . &R0L:  HOW ELSE DO YOU FELL AEGUTNON— ’
THL=AIR APPLALS? o

— - e -

"

A
S )

14, 1 AM GOING TO READ YOU A SERIES OF STATEMENTS WHICH PEOPLE HAVE USED TO
DESCRICE PUBLIC TELEVISION FULD-RAISING APPEALS, PLEASE TELL ME WHETHER
YOU STRONGLY AGRLE, AGREER SOMEWHAT, OR DO HOT AGREE AT ALL WITH EACH
eSTATEMENT, iXAD LIST, SUAftPRG AT RED "X, " :
. i .
RED v STR'LY | AGREE NOT AGHEE
"x" C STATEMENT ACREE | SOMEWHAT | AT ALL DK

A, I WISH THEY leN'T HAVE TO HAVE AP~ . :
PEALS ON TV FOR SUPPORT.OF PUBLIC.
TELEVISION, BUT I TOLERATE THEM. o« .vo.- R DN R IR B R 3.0 ..9

B, REQUESTS FOR IONEY.QM TV ARE IMPOR-
TANJT IF -PURLIC TELEVISIOH IS TO SURVIVE e oo Llevefoee2ecedenen. 3.0ee .+ 98

C. CAMPAIGNS OH TV TO RAISE FUNDS FOR , - :
. PUBEIC TELEVISION ARE ENJOYABLE-:-ccc--- U DIV U AP IR ..9

-t
D. IF PUBLI® TELEVISION IS-HAVING
TROUBLE SUPPORTING ITSELF, IT CAN'T

BE VERY GOQD «+ovveanoacecss Cecieseeene s veesdoode i i 20000 deeee 3.4 s 9
- __ | E. APPEALS FOR MONEY MAKE PEOELE UN- . .
E£OMFORTABLE BECAUSE THEY DOM T FEEL - AW,
_IN A POSITION TO MAKE CONTRIBUTIONS ’
TO PUBL]CVTELEV[SION.t .................. U IV PP R R PR ..9

F., I SOMETIMES AVOID NATC@lNG PURIFIC
TELEVISION BECAUSE I DON'T WANT TO BE .
ASKED FOR MONEY ¢ eoocoeovovoaroocccsoesed U RPN P SIS R K IR .. 9

G. PUBLIC TELEVISION SHOULD BE SUPPORTED
TOTALLY BY THE GOVERNMENT AND SHOULD
. NOT REQUIRE DOMATIONS::«--- S eceeeecnns 0 DU IR D S K IR DR

15, MOW THAT YOU HAVE GIVEN YOUR REAGTION TO SOME STATEMENTS ABOUT FUND-RAISING,

- - 1S THERE AMYTHING YOU WOULD LIKE TO ADD AgOUT HOW YOU PERSONALLY FEEL ABOUT
RAISING FUNDS FOR PUBLIC TELEVISION ON TV If appropriate, probes HOW

ELSE DO YOU FEEL ABOUT RAISING FUNDS FOR PUBLIC TELEVISION ON ™?

L

16, CONSIDERING, ON ONE HAND, THE PURPOSE OF TELEVISED APPEALS

FOR FUNDS TO SUPPORT PUBLIC TV ALD, ON THE OTHER HAMD, ~ AGRLL...... 1
PLOPLE'S OBJECTIONS TO THEM, DO YOU AGREE OR DISAGREE THAT DISAGREE...?2
. THESE APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGRAMMING DKevvonnnns 9
ON PUBLIC TELEVISION ‘
17, oW, THINKING OF ALL THE TV CHANNELS You VERY SATISFIED®: v vveovecsces 1
WATCH, HOW SATISFIED ARE YOU WITH WHAT 1S SOMEWHAT SATISFIED OR +c«v+- 2
o AVAILABLE TO WATCH ON TELEVISION THESE DAYS  NOT SATISFIED AT ALL ***"*°" 3
- -- WOULD YOU SAY YOU ARE:, DKeviveronnoonsd AR 9

18. coulD YOU TELL ME WHY YOU FEELY;HAT WAY?..PROBE: WHAT OTHER REASONS
DO YOU HAVE FOR FEELING THIS WAY?

L ] “
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19, now THINKING AGAIil OF PUBLIC TELE-

<>
VISION, HOW SATISFIED ARE YOU WITH VERY SATISFIED......... 1
. WHAT IS AVAILADRLE TO WATCH ON PUBLIC SOMEVIHAT SATISFIED OR..2 ASK
) TELEVISION THESE DAYS--WOULD YOU SAY NAT SATISFIED AT ALL...3 @ 194
YOU ARE: 3] N Leeoenns 9

T9ac (,OULD YOU TELL ME WHY YOU FEEL THAT VAY?. P"O/”" - WHAT
OTHER -REASOHS DO YOU Il’\Vl; FOR FEELING THIS WAY?

.20, THERE ARE MANY DIFFERENT KIMDS OF PROGRAMS AVAILABI.E"ON PUBLIC TELEVISION,
SOME PEOPLE THIMK THERE 1S YOO MUCH OR TOO LITTLE OF CERTAIN KINDS OF
PROGRAIAS. VWOULD YOU TELL MF, PLEASE, FOR EACH KIND, WHETHER YOU THINK
PURLIC TV HAS TOO MUCH PROGRAMMING OF THAT KIND, TOO LITTLE, OR JUST ABOUT

ENOUGH. READ L1557 STARTING A? RED X. ~
KEN - N ] - TOO T0O JUST ABOUT- DON'T

gy PPOGRAM TYPH MucH LITTLL TNOUGH ¥MOW

=

] 2 DRAMATIC PLAYS....iveietruiranronnreracnncnnes loveaoeas 2..... U P 9
| 2+ sporTs....... ceaeens e ereeereeee e, W R N P 9
] 3. NATIONAL & WORLD NENS..e.euvessrorrnonaraconss ) (RPN r OO - J 9
|4 LOCAL NEWS........ eererieriaeaens Ceereeaan. ) DR N R 9
__| 5. DISCUSSION PROGRAMS ABOUT NEWS AND EVENTS..... Teveoeens 2uviennans Bavennronss 9
| 5. CHILDREN’S PROGRAMS .« e vvvreerrneneenaannnns 1

~ .1 7- DOCUMENTARIES........ 4 1
_ R CLASS.ICAL MuSIC 1
“' @ | 3. VARIETY SHOWS.. A eeriivriinnniiunonionncennn, U SN Beveeniinns 9
__Jo. s_nu;m&x?onrmss ....................... P S 2 i TETS IFTPPPpPa 9
|2, CONTEMPORARY MUSIC.esrvvnunervesesns Cemeeeen leveenrn, U Toesiann 9
Pz MOVIES. e diennnns S Berrennnens 9
__]13. RATURE AND SCIENCE SHOWS.-...v.veoenoocacns IS 7 JURN 3 N e ]
14: PROGRAXS OF SPECIAL INTEREST TO _
- MINORITY GROUPS . cucvasomsrosonecnnnns I | F 2.0 e S IEPRRRRETY: 9
15.  PROGRAMS THAT GIVE ADVICE AHD INFORMATION..... lovinnnn r ST Beirennanes 9

21, IF YOU HAD YOUR. CHOICE; WHAT KINDS OF PROGRAMS WOULD YOU LIKE TO SEE

MORE OF ON PUBLIC TELEVISION?
™ -
22, DO YOU KNOW IF THERE IS A NONCOMMERCIAL «»  YES...l -- ASK Q.23 -
PUBLIC RADIO STATION IN YOUR AREA? NO....2 -- SKIP TO Q.25
’ DK:...9 -- SKIP 70 Q.25
23, DO YOU HAPPEN TO KNOW THE CALL  YES...1
: 'LETTERS OR D))AL POSITION OF : (eull letters or deal positionl-
THAT STATION:  ASK, IF NECESSARY: WHAT ARE THEY?
NO....2 '
DK....9
24, Do YOU EVER LISTCH TQ THE : YES....... a1
PUBLIC RADIO STATION? NO.eouunnnn. 2

29 ‘VDK ........ ..9




25, (IS YOUR TELEVISION SCT) (ARE ARY OF YOUR YES....evennl
TELEVIS;ON srrs) CONNECTED TO A CABLE NOW . evnnnen?
TELEVISION SET? _ DKeevvennessd

A, THANK YOu., 1 HAVE ONLY A FEW RFMA]LING QUESTIONS WHICH ARE STRICTLY
FOR PURPOSES OF CLASSIFICATION, ., HOW MANY PERSONS, INCLUDING CHJLDREN
AND ROOMERS, ARE CURRENTLY LIVIHNG
IN YOUR HOME. ..DOES THAT INCLUDE

YOURSELF?- _ 1 .? 3 4 5 6+ DK....9

' B. WHAT WAS ;HE LAST GRADE YOU ATTENDED Grade sch....,1 College grad. .5
IN SCHOOL" 1-3 yrs. HS..2 Coll. post grad .6
H.S. grad....3 Oth .7
Some coll....4% DK/NA. .. ......... 9
C. AND YOUR AGE. 1s? If neceesary, read 18-21...1 30-u46...3 60+...... 5
age oauegar1cs. 22-29...2 45-59...4 DK/NA....9
D1 WHAT IS YOUR OCCUPATION -- THE \
NATURE OF YOUR WORK? ~
E. IN WHAT INDUSTRY DO YOU WORK? ' —
F. ARE YOU THE CHIEF UAGE EARNER YES,.. (") No...( ) DK...( )
" ¥N YOUR HOUSEHOLD? (Skip to J) (Ask G) (Skip to J)
I I .
G. WHAT 1S YOUR RELA;]ONSH]P TO THE . . '
CHIEF WAGE EARNERY - =

H. WHAT IS THE OCCUPATION OF THE
CHIEF WAGE EARNER? o

1. IN WHAT INDUSTRY DOES HE/SHE WORK?

J. HOW MANY CARS, IF ANY, ARE THERE

IN YOUR HOUSEHOLD? 0..... .00 20000 3+...... DK/NA...9

K. DO YOU OWN OR RENT YOUR HOME? Own....1 Rent....2 DK/NA....9

L. IS YOUR TELEPHOHE NUMBER LISTED  yes.' ..1 - ASK § - No....C ) - ASK M ,

IN.TUE CURRENT TELLPHONE DIREC™ No, oo ( ) - ASK M
Mo IS THAT BECAUSE YOS HAVE RECENTLY Moved. . . ... )
MpmgsngR DO YOU HAVE AN UNLISTED Unlisted....3
. Nu WOULD YOU DESCRIBF YOUR RACIAL WHITE- _ SPANISH.-.3  Oth s
S OR- ETHNIC BACKGROUKD AS: . BLACK- |12 - ORABNTAL..W  DK/NATTITTTS

0. HAVE YOU EVER MADE A DONATION TO
PUBLIC TELECVISION, EITHCR IN RE-
SPONSE TO A TLCLEVISED APPEAL, -

’ MAIL, OR SOME OTHER KIND OF APPEAL? Yes....1 No....2 DK/NA....8

P, WOULD YOU ESTIMATE THE TOTAL ~  Under $5,000..... 1 $15,000-$19,900...

u
IHCOME OF ALL PERSONS IN YOUR .$5,000-$9,900....2 $20,000 or over...5
HOI4E TO 2E: $10,000-514,900..3 DK/NA......oceveen 9

Q. SEX OF RESPOLDENT | Co Male..... 1 Female. #%. .2

THANK YOU. YOUR COOPERATION HAS DEEN VERY HELPFUL.
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